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Matthias Kropp
Business School

Jochen Ebert
Business School

Welcome to the International Study Program (ISP)

Are you looking for a real international experience for your study 

abroad semester?

Then take a look at the information on the International Study Pro-

gram (ISP) available at Pforzheim University, Germany. The core of this 

program is provided by our Business School, which is ever increasingly 

supported by the course offerings from our Department of Business Ad-

ministration and Engineering, School of Engineering.

The ISP is providing a vast range of courses taught in English at the 

Bachelor level to exchange students from our partner universities as well 

as to our domestic students. As a result, you as an exchange student will 

soon become an integral part of our university life. This will provide new 

and exciting opportunities for all students to improve their intercultural 

communication skills. 

With 160 to 180 ISP students every year from over 30 countries around 

the world, we offer you an exciting and inspiring exchange of views, 

lively discussions and rich interaction at a highly reputed business school. 

Looking forward to welcoming you soon!

Prof. Dr. Matthias Kropp
Director ISP Business School

Prof. Dr. Guy Fournier
Director ISP School of Engineering

Interested in German as a foreign language? 
Our institute of Foreign Languages (Page 20) offers you training 
to improve your skills in German.

Guy Fournier
School of Engineering

Henriette Wilhelm
School of Engineering
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ISP program description

General description 
The ISP is an integrated course platform of Pforzheim University Business 
School offering courses 

 and 

 Business School interested in taking courses taught in English.

Most of these courses taught in the English language are part of our 
Bachelor degree programs and offered to our domestic students as an 
alternative to identical courses, taught in German. 

Subsequently, both exchange students as well as domestic students gain 
a great deal of invaluable experience through the increased diversity of 
cultural backgrounds, the respective differences in attitudes and opin-
ions. 

Additionally, we have introduced group assignments comprising teams 
of mixed international students for a number of courses. This acts as 
a means of “breaking up” the natural clustering of students by na-
tionalities. Of course, all students are expected to meet the high level 
of performance standards required for courses in our Bachelor degree 
programs. 

Although this brochure focuses on courses offered in the English lan-
guage, exchange students are welcome to choose courses offered in the 
German language from the University’s undergraduate course catalog 
as well. 
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Prerequisites

Accounting, Business Administration or Economics at their home university. 

Introductory Statistics as well as in Micro- and Macroeconomics 

Students enrolling in our specialization in International Business should furthermore have 
an understanding of Fundamentals of Corporate Finance.  Details on our specializations 
please see pages 15 – 19.

individual courses as indicated in the course descriptions included in this brochure (see 
pages 34 – 42). 

Language requirements
All exchange students should have an adequate level of the English language in order to 
interactively follow lectures and seminars at Pforzheim University and to meet the English 
language expectations of future employers.

To attend courses taught in English:
Pforzheim University expects that you hold either 

 resp. 235 computer-based TOEFL or 570 paper-based TOEFL) 
 or

To attend business courses taught in German:
You are interested in taking business courses in German? Highly appreciated!
For interactively participating in these classes, you have mastered at least 

 or
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Compulsory courses
All exchange students are required to register for courses in German as a Foreign 
Language and Cross-cultural Communication.

German as a foreign language
The University expects exchange students to have a genuine interest in learning the German 
language. Exchange students are therefore required to take (at least) one course in German 
as a Foreign Language at an appropriate level. This level will be determined by a placement 
test at the beginning of the lecture period. The language requirement will only be waived 
for students who demonstrate a high level of proficiency in German on the placement test. 
For more information on German as a Foreign Language please see page 20. 

Cross-Cultural communication 
This mandatory course ensures cooperative group-work between German students and 
exchange students in a workshop setting. The seminars are taught in four languages: 
German, English, Spanish or French.
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How to choose courses
Although this brochure focuses on courses offered in the English language, exchange stu-
dents are welcome to choose courses offered in the German language from the University’s 
undergraduate course catalog as well. Obviously, in addition to the necessary language 
skills the prerequisites for the respective courses must have been obtained. 

Please find all courses offered in the English language on page 12 and at www.hs-pforz-

to you during the ISP Welcome and Orientation Session at the beginning of the lecture 
period at Pforzheim University. 

You will have to register for the classes you intend to take within the first three weeks after 
the start of your semester at Pforzheim University. Please note that for certain courses, 
especially seminars, workshops and projects, the number of participants will be limited. 
Participation in such courses usually requires separate registration with the individual lec-
turers immediately after arrival or as per pre-arrangement by e-mail communication with 
the ISP Office. Additional information on such seminars or projects will be provided during 
the ISP Welcome Session. 

Based on the range of courses offered, the time-table may not allow students to attend 
courses they desire. Several courses may be offered in the same time slot. For all Business 
School courses offered in English, the ISP ensures that there are no time-table conflicts 
with the compulsory courses “German as a Foreign Language” and “Cross-Cultural Com-
munication”. 



88

Pre-packaged course offerings – specializations
As an additional service, the ISP provides optional pre-packaged course offerings called 
“specializations”.

Students taking a specific specialization can attend all the courses for the respective 
specialization without any time-table conflicts.
The packages are arranged around subjects (e.g. Marketing) in order to facilitate a credit 
transfer towards a major or minor at the exchange student’s home university. Of course, 
students are free to replace any course from a specialization. For detailed information on 
our specializations, see page 15. 

Course registration – minimum & maximum workload
Minimum workload: 

 a minimum of 24 ECTS credits. 

 - German as a foreign language, 
 - Cross-Cultural Communication, 
 - History of Post-war Germany,
 - History of German Art
 - Challenges and Perspectives of the European Integration

Maximum Workload:

 - German as a foreign language, 
 - Cross-Cultural Communication, 
 - History of Post-war Germany,
 - History of German Art
 - Challenges and Perspectives of the European Integration

Approval of Home University
The course registrations should meet the expectations of the exchange student’s home 
university (Learning Agreement).
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Certification
Along with the transcript of records, listing all subjects taken and grades earned at Pforzheim 
University, ISP offers two non-degree certificates:

The “Certificate in International Management”
This certificate will be issued to students who successfully complete courses with a total 
workload of 30 ECTS credits. 
30 ECTS credits cover the normal semester workload. Subsequently the Certificate can be 
earned in one semester

The “Diploma in International Management”
This diploma is designed for students earning 60 ECTS credits within two semesters. 
Students can achieve the required number of credits 

semester of study, with a one-semester internship completed in the second semester 
[Please note that students organize the internships on their own].

The semester system 
The academic year at Pforzheim University is composed of a summer and
a winter semester. Each semester lasts 15 lecture weeks. 

Winter semester 

Summer semester

The academic calendar in detail 
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The credit system
Pforzheim University uses a credit system in which each course has a specific number of 
“ECTS” credits. 

These ECTS credits (ECTS = European Credit Transfer and Accumulation System) are based 
on the workload including contact hours, further reading, assignments, preparation for 
exams, etc., students need in order to achieve the expected learning outcomes.

The total student workload is calculated with approximately 900 hours for one semester, 
consequently one credit corresponds to 30 hours of work.

30 ECTS credits comprise the standard workload of a full-time semester. Due to these 
regulations, students from universities within the European Union are expected to take 
30 credits in total during a semester. Please note that ECTS credits do not compare with 
US-style credits.

The grading system 
The Grading System at Pforzheim University is as follows:

The Grades are assigned as follows:
1,0 | 1,3 | 1,7
2,0 | 2,3 | 2,7
3,0 | 3,3 | 3,7
4,0 | 4,7 | 5,0

Extracurricular activities 
-

vided by some of our lecturers. The ISP also cooperates with student initiatives arranging 
additional organized trips. 
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ISP courses

All course offerings in English for the 

academic year 2010/2011

Course No. Course Title Contact 

hours

ECTS 

Credits

Offered 

Winter 2010

Offered 

Summer 2011

AQM3012 Computer-aided Analysis of Financial Markets (Value at risk) 1) 2 4 X X

AUD1011 Intermediate Management Accounting 2 3 X -

AUD 3011 International Accounting - Fundamentals 2 4 X X

GMT1101 Production and Operations Management 2 3 X X

GMT3013 Strategic Management 2 3 X X

GMT3024 International Trade Operations 5 7 X X

GMT3014 Management Seminar in International Trade Operations 1), 2)

[subsequent to GMT3024] 2 4 X X

GMT3025 Management Simulation 2 2 X X

IBU1012 2 3 X X

IBU1121 Doing Business in Germany 2 4 X X

IBU2031 Introduction to International Business 6 6 X X

IBU3011 Selected Operational Issues in International Business 4 8 X X

IBU3012 International Financial Management 2 4 X X

LAW2026 Introduction to International Business Law 2 2 X -

Consumer Behavior 2 3 X X

2 3 X -

2 4 - X

MCO2011 Introduction to Marketing Communication 2 3 X X

MKT2011 2 2 X -

MCO2031 Special Topics in Integrated Communication 2 4 X X

MKT2021 Product and Price Management 4 6 X X

MKT2022 Distribution and Sales Management 2 3 - X

Business Administration, Finance and Accounting
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1) Subject to seat limit

2) Block classes

Course No. Course Title Contact 

hours

ECTS 

Credits

Offered 

Winter 2010

Offered 

Summer 2011

MKT3011 Marketing Controlling 2 4  - X

MKT3021 1) 4 8  - X

MKT4011 Sectoral Marketing [Subsequent only to Marketing Specializa-

tion 1st semester]

2 2 - X

MKT4012 International Marketing 2 4 X X

ECO1011 4 5 X X

ECO1012 Macroeconomics 4 5 X X

ECO1102 International Financial Markets 2 3 X X

ECO2011 International Economics 4 5 X X

ECO2012 Seminar in Economic Policy 1),2) 2 4 X X

European Integration II 2) 2 3 X -

2 3 X X

Sustainable Development 2 [Corporate and Global Perspectives] 2 3 X X

SSC1103 Challenges and Perspectives of the European Integration 4 5 X X

Economics

Contact hours: 1 contact hour    45 minutes per week
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Course No. Course Title Contact 

Hours 

ECTS 

Credits

Offered 

Winter 2010

Offered 

Summer 2011

BAE2012 Business Administration 5 (Strategic Management and Business 

Policy)

2 2 X X

BAE2013 Production Management with exercises 4 5 X X

BAE2031 IT Applications 2 2 X X

BAE2093 Financial Control 2 2 2 X X

BAE2102 2 2 X -

BAE2112 Production Engineering & Manufacturing 2 2 2 - X

BAE2122 Logistics 2 2 2 X X

BAE2132 Information Technology 2 2 2 - X

BAE3031 International Business 2 2 X X

BAE3032 International Negotiation Skills & Business Behaviour 1), 2) 4 5 - X

SIC2011 Cross-Cultural Communication  2) 2 2 X X

SSC1101 The History of Post-War Germany 1) 2 3 X X

SSC1102 The History of German Art 2 3 X X

Courses provided by the Department Business Administration & Engineering [School of Engineering]

German Culture and Intercultural Communication

1) Subject to seat limit

2) Block classes

Contact hours: 1 contact hour    45 minutes per week
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Specializations

As a proposal and special service the ISP provides pre-packaged course offerings, called 
“Specializations”. Students taking a specific specialization can attend all the courses of this 
specialization, without any time-table collisions. 

The specializations are arranged around subjects (e.g. Marketing) in order to facilitate a 
credit transfer towards a major or minor at the exchange student’s home university. 
Of course, students are free to replace any course from a specialization. 

Furthermore, students choosing one of the specializations shall take the compulsory 
courses “SIC 2011 Cross-cultural Communication” and “German as a Foreign Language” 
at an appropriate level. 

quisites equivalent to the content of courses offered in the prior winter semester (October 
– February) for the respective specialization. 

Specializations for students staying one semester
The ISP specializations designed for one semester are offered every winter and summer 
semester and comprise the following subject areas: 

Specializations for students staying two semesters
For exchange students, studying within the ISP for one academic year, we offer additional 
specializations in the subject areas

This proposal is designed for students who start their studies within the ISP in the win-
ter semester (October – February), and continue in the subsequent summer semester 

Students taking a two-semester specialization can of course attend all of the courses for 
the respective specialization without any time-table collisions.

Students staying for two ISP semesters have of course the option to combine one-semester 
specializations of their own choice e.g. taking International Economics in the winter semes-
ter and International Business in the summer semester.
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Specializations for students,

 staying one semester 

Course No. Course Title Contact Hours ECTS Credits

AQM3012 Computer-aided Analysis of Financial Markets 2 4

AUD1011 Intermediate Management Accounting 

(offered Winter Semester only)

2 3

AUD3011 International Accounting – Fundamentals 2 4

ECO1102 International Financial Markets 2 3

IBU3012 International Financial Management 2 4

10 18

IBU1121 Doing Business in Germany 2 4

SSC1101 The History of Post-War Germany 2 3

SSC1102 The History of German Art 2 3

SSC1103 Challenges and Perspectives of the European Integration 4 5

2 3

Sustainable Development 2 [Corporate and Global Perspectives]  2 3

14 21

ECO2011 International Economics 4 5

IBU1012 2 3

IBU1121 Doing Business in Germany 2 4

IBU2031 Introduction to International Business 6 6

SSC1103 Challenges and Perspectives of the European Integration 4 5

18 23

Accounting & Finance

Contextual Studies

International Business
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Course No. Course Title Contact Hours ECTS Credits

ECO1102 International Financial Markets 2 3

ECO2011 International Economics 4 5

ECO2012 Seminar in Economic Policy 2 4

2 3

Sustainable Development 2 [Corporate and Global Perspectives]  2 3

SSC1103 Challenges and Perspectives of the European Integration 4 5

14 23

AUD1011 Intermediate Management Accounting 

(offered Winter Semester only)

2 3

GMT3013 Strategic Management 2 3

MKT2021 Product and Price Management 4 6

GMT3024 International Trade Operations 5 7

11 19

Consumer Behavior (incl. Psychology of Advertising) 2 3

MCO2011 Introduction to Marketing Communication 2 3

MKT2011 2 2

MKT2021 Product and Price Management 4 6

2 3

MKT2022 2 3

10 / 12 15 / 17

International Economics

Management

Marketing



Specializations for students, 

staying for one academic year

Course No. Course Title Contact Hours ECTS Credits

Courses 1st Semester [October 2010 to February 2011]

ECO2011 4 5 

IBU1012 2 3 

IBU2031 Introduction to International Business 6 6 

LAW2026 Introduction to International Business Law 2 2

SSC1103 Challenges and Perspectives of the European Integration 4 5

18 21

International Business

Courses 2nd Semester 

GMT3013 Strategic Management 2 3

IBU3011 Selected Operational Issues in International Business 4 8

IBU3012 International Financial Management 2 4

IBU1121 Doing Business in Germany

10 19

1818



Course No. Course Title Contact Hours ECTS Credits

Courses 1st Semester [October 2010 to February 2011]

Consumer Behavior (incl. Psychology of Advertising) 2 3

2 3 

MCO2011 Introduction to Marketing Communication 2 3 

MKT2011 2 2 

MKT2021 Product and Price Management 4 6 

12 17

Marketing

Courses 2nd Semester 

2 4 

MKT2022 Distribution and Sales Management 2 3 

MKT3011 Marketing Controlling 2 4 

MKT4011 Sectoral Marketing 2 2 

MKT4012 International Marketing 2 4 

MCO2031 Special Topics in Integrated Communication 2 4

12 20

1919
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Added value: 
Learn German and improve your language profile

One of our objectives is to encourage all international students to improve their language 
profile by acquiring good basic skills in German.
Pforzheim University’s Institute of Foreign Languages offers a wide range of courses in 
German as a Foreign Language, tailored to your individual needs. 

You have been learning German for some time? 
Based on a placement test during your ISP welcome and orientation phase, 

 we will arrange for suitable classes.

You’ll start learning German without previous knowledge?
Go for our intensive beginner’s course starting three weeks before the start of 

 the lecture period in Pforzheim. 
After your admission, please register at the Pforzheim University’s International 

 Programs Office “Akademisches Auslandsamt”. Please see page 31.
However, we will offer an additional beginners course within the lecture 

 periods as well.

Full integration into the time-table of English-based ISP course offerings:
All courses in German as a Foreign Language are fully integrated into the ISP time-table 
and hence can subsequently be attended without any schedule collisions within the Eng-
lish-based ISP course offerings.

Skill levels and learning objectives
The different skill levels are based on the learning objectives that will be achieved by the 

-

Tailored to students’ needs
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German language “Booster” – 
our unique one-year intensive program German

1. STEP
15 intensive days in September – before the start of ISP classes

Course: 

2. STEP
10 contact hours per week during the Winter Semester 

Courses: 

3. STEP

15 intensive days in February and March – before your ISP classes will 

continue with the second semester

Course: 

4. STEP
4 contact hours per week during the Summer Semester

Course: 

YOUR SCHEDULE FOR THE »BOOSTER«, starting always in September

Are you a prospective student with little or no knowledge of German?

Are you looking for a faster way to learn German?

You’ll stay at Pforzheim University for one academic year?

Go for our one-year intensive program and meet the usual language requirements for completing an intern-
ship with a German company! At the end of this intensive program, you’ll have acquired skills equivalent to 
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German as a foreign language – 

all course offerings at a glance

Course No. Course Title Contact hours ECTS 

Credits

Offered 

Winter 2010

Offered 

Summer 2011

LAN1181 German 1 Presemester-Course – intensive course 

(3 weeks,

90 contact 

hours in total)

5 X X

LAN1182 intensive course 

(2 weeks,

60 contact 

hours in total)

4 X -

LAN1184 German 4 Presemester-Course – intensive course 

(2 weeks,

60 contact 

hours in total)

4 - X

LAN1081 6 5 X X

LAN1002 6 5 X X

LAN1082

[telc Deutsch A2 + Beruf] 

6 5 X X

LAN1083 6 5 X X

LAN1093 4 5 X X

LAN1005 4 5 X X

Pre-semester Courses

Courses during the semester

* CEFR = Common European Framework of Reference for 

Languages; please see following page.

** preferences is given to participants of the one-year 

intensive program German & for double degree students.
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CEFR – Common European Framework of 

Reference for Languages

A1 Breakthrough A2 Waystage

Can understand and use familiar everyday expressions and 

very basic phrases aimed at the satisfaction of needs of a 

can ask and answer questions about personal details such as 

has. Can interact in a simple way provided the other person 

talks slowly and clearly and is prepared to help.

[Corresponds to Goethe-Institute “Start 1”]

Can understand sentences and frequently used expres-

sions related to areas of most immediate relevance (e.g. 

very basic personal and family information, shopping, 

local geography, employment). Can communicate in 

simple and routine tasks requiring a simple and direct 

exchange of information on familiar and routine matters. 

-

ground, immediate environment and matters in areas of 

immediate need.

[Corresponds to Goethe-Institute “Start 2”]

Basic User

B1 Threshold B2 Vantage

Can understand the main points of clear standard input on 

familiar matters regularly encountered in work, school, lei-

sure, etc. Can deal with most situations likely to arise whilst 

travelling in an area where the language is spoken. Can 

produce simple connected text on topics which are familiar 

or of personal interest. Can describe experiences and events, 

dreams, hopes & ambitions and briefly give reasons and 

explanations for opinions and plans.

[Corresponds to Goethe-Institute “Zertifikat Deutsch”]

Can understand the main ideas of complex text on both 

concrete and abstract topics, including technical discus-

a degree of fluency and spontaneity that makes regular 

interaction with native speakers quite possible without 

strain for either party. Can produce clear, detailed text 

on a wide range of subjects and explain a viewpoint on a 

topical issue giving the advantages and disadvantages of 

various options.

[Corresponds to Goethe-Institute 
“Deutsch Plus” / “Zertifikat für den Beruf”]

Intependent User

C1 Effectiveness C2 Mastery

Can understand a wide range of demanding, longer texts, 

fluently and spontaneously without much obvious searching 

for expressions. Can use language flexibly and effectively for 

social, academic and professional purposes. Can produce 

clear, well-structured, detailed text on complex subjects, 

showing controlled use of organisational patterns, connec-

tors and cohesive devices.

[Corresponds to Goethe-Institute “Prüfung Wirtschafts-

deutsch” (equivalent to DSH 4, Test DaF 4)]

Can understand with ease virtually everything heard or 

read. Can summarise information from different spoken 

and written sources, reconstructing arguments and 

herself spontaneously, very fluently and precisely, diffe-

rentiating finer shades of meaning even in more complex 

situations.

Proficient User



Pforzheim University 
The University dates back to 1877 and consists of three schools: the School of Design, the 

School of Engineering and the Business School. The three schools offer a large number of 

Bachelor and Master degree programs, all of which emphasize interdisciplinary thinking 

and cooperation among faculty, economists, lawyers, engineers, designers and experts 

from various sectors.

Our institution is characterized by the high academic qualifications and practical experi-

ences of our more than 400 professors, associate lecturers and staff, who intensively guide 

our 4500 students, right from the start of their studies. 

The Business School
If you are looking for an outstanding, practice-oriented degree with an excellent reputation 

and if you are willing to work hard to achieve this while having fun and improving your 

self-confidence in the process, then we are the right school for you! Our business programs 

have been running successfully for almost 50 years, and we have graduated approximately 

12000 students. With 2700 students and 85 full-time professors, the school is among the 

largest business schools in Germany.

We are able to offer a broad and attractive range of Bachelor and Master degree programs 

due to our size and our highly qualified and professionally experienced staff. Moreover, we 

enjoy interdisciplinary relationships with the Pforzheim University‘s School of Engineering 

and School of Design as well as with numerous partner universities abroad. 

The broad spectrum of competencies offered by our faculty ensures clear competitive ad-

vantages. When professors are appointed, teaching skills and commitment to excellence 

are as important as academic qualifications and professional experience. Consequently, 

The School of Engineering – 
Department Business Administration & Engineering

The School of Engineering of Pforzheim University offers technical as well as management-

oriented study programs at Bachelor and Master degree levels. Currently, there are about 

1,100 students enrolled in the study fields of Business Administration & Engineering, Me-

-

sors and 30 visiting lecturers are responsible for teaching and research, supported by 75 

staff members, mostly engineers. Students are provided with fully equipped, state of the 

art laboratories for their practice-oriented studies. Good mentoring of students is essential 

to the school.

The interdisciplinary spirit plays a great role in the continuous development of the bachelor 

and Master degree programs. Various cooperations with internationally acclaimed compa-

nies like Daimler AG, Bosch, Porsche, SAP, Heidelberger Druckmaschinen AG etc., have led 

2424
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We also enjoy close cooperation with the surrounding business community and beyond, 

giving our students a unique study experience. Pforzheim University has an outstanding 

reputation among Germany‘s leading companies.

-

cal approach. 

students benefit not only from the academic, research and practical skills of their profes-

sors, but also from their dedication.

Positive synergy effects through the linking of theory and practice are documented in 

many projects and research activities, carried out in cooperation with the business and re-

search community. The emphasis on practical experience is achieved through internships, 

project work, and Bachelor and Master thesis projects in close cooperation with compa-

nies in Germany or abroad. All of our study programs are approved by the State of Baden-

educational standard and methods, good study amenities and our focus on the job market 

have been very successful, repeatedly demonstrated through various rankings and ratings 

to an increase in applicants to the school and as a result the school is expanding internally 

as well as internationally. In 2009 the School’s department “Business Administration and 

Engineering (BAE)” launched new study programs to keep up with the global environment 

and processes. In this context, BAE is continuously increasing course offerings taught in 

English for both, the international exchange and full-time Bachelor students. 

The excellent educational standards, good study conditions as well as the focus on the job 

market are repeatedly reflected in various rankings (e.g. Wirtschaftswoche, CHE). In the 

industry, the BMW Group, for example, has selected the industrial engineering program of 

Pforzheim University as partner for its talented young professional career program. 
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Welcome to Pforzheim – Gold City – 

Gateway to the Black Forest

forms the northern gateway to the Black Forest. Famous as the center for the German 
jewelry, watch and silver goods industries, Pforzheim is also known as the “Goldstadt“ 
(Gold City). In Pforzheim, the centuries-old traditions of the jewelry and gold guilds con-
verge with the design and high-tech industries. 

-
gions. Many internationally renowned corporations such as Daimler, Porsche, Bosch, SAP, 

-
bone of small and midsized enterprises, among them many hidden champions. Pforzheim 
offers a variety of culture and tourism opportunities, including the city’s theater, library, sev-
eral museums, parks and trails. Additionally, the surroundings offer excellent recreational 
opportunities. The “Gold City” is an ideal starting point for discovering Germany and the 
rest of Europe. 

Don’t miss out on the nightlife and student life here in Pforzheim: numerous clubs, bars 
and restaurants welcome you to relax and get to know to your fellow students. 
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The Black Forest

About 200 kilometers long and 60 kilometers wide, the Black Forest is one of the biggest 
and best-known holiday regions in Germany. Several typical things that you might associ-
ate with Germany originate in the Black Forest region: Black Forest cake, cuckoo clocks, 
Bollenhut hats, Black Forest ham, and the Black Forest barmaids. 

With its beautiful and varied landscape – hills, lakes, rivers and gorges – the Black Forest 
offers a multitude of sporting activities. In summer, options include: 

In winter, with heavy snowfall you can participate in winter sports, such as:
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Your contact for applications: 

The Pforzheim University International Programs Office

Applications to the ISP are handled by the Pforzheim University International Programs Of-
fice (“Akademisches Auslandsamt”). All questions regarding the application procedures, 
admissions and housing in Pforzheim are the responsibility of this department.
 
Application Deadlines 
For the winter semester (classes from end of September to beginning of February): May 1. 

Application Form 
Please use the “Form for Exchange Students” at the website of Pforzheim University Interna-

.

Nomination 
All exchange students from our partner universities have to be selected and nominated for 
the study abroad at Pforzheim University by their home university. Free-movers will not be 
accepted.

Admission / Application Address 
Nominated students from partner universities are admitted to Pforzheim University by the 
International Programs Office at Pforzheim University. 

Housing
After admission the International Programs Office of Pforzheim University will mail housing 
information to all international exchange students. 

Extension of your Study Abroad Period
Exchange students who originally intended to study at Pforzheim University for one semester 
are welcome to extend their stay for a second semester. The extension should be approved 
by the home university, by nominating the student at the Pforzheim University International 
Programs Office. Deadline: three weeks before the end of the lecture period.
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Application Address

Application Address:

Tiefenbronner Str. 65
75175 Pforzheim, Germany

Phone: +49-(0)7231-28-6145
Fax: +49-(0)7231-28-6140
e-mail: aaa@hs-pforzheim.de
http: 

Application Communications
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The ISP office – 

Your contact for ISP course offerings 

For questions regarding the ISP course offerings, 
please do not hesitate to contact the ISP Office:

Contact Exchange Students / ISP BusinessSchool
Phone: +49-(0)7231-28-6099 
Fax: +49-(0)7231-28-6666 
e-mail: isp@hs-pforzheim.de

Contact Exchange Students  / ISP School of Engineering
Phone: +49-(0)7231-28-6515 
Fax: +49-(0)7231-28-7515 
e-mail: intbae@hs-pforzheim.de

Postal Address:

International Study Program
Tiefenbronner Str. 65
75175 Pforzheim, Germany

PLEASE NOTE: 
Applications to the ISP are handled exclusively by the 
Pforzheim University International Programs Office 
(Akademisches Auslandsamt). 

All questions regarding application procedures, admissions, 
housing and other practical issues should be addressed directly 
to these colleagues.

Contact details please see the previous page.
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Appendix – course descriptions

The following summarized course descriptions should give you an idea of the courses and 
their contents. More detailed descriptions of individual courses can be found on our course 

browse under “details”. 

Please note that additional courses may become available upon short notice. Often these 
additional courses are provided by guest professors from partner universities. You will get 
information on these in our introductory welcome package. The introductory package will 
be e-mailed to your address as given to our International Programs Office. Therefore, it is 
recommended that you check your e-mail account on a regular basis and pay close atten-
tion to the information provided in this package. 

Contact hours
For all courses, the contact hours and credits are indicated as follows: One contact hour 
of lectures and seminars at Pforzheim University spans 45 minutes per week. Usually, one 
session comprises 2 contact hours, respectively 90 minutes, followed by a break. 

Credits
As stated above, the credits are based on the rules and regulations of the European Credit 
Transfer and Accumulation System (ECTS) and correspond to an overall workload of 30 
hours per credit. Due to these regulations, students from universities within the European 
Union are expected to take 30 credits in total during a semester. Please note that ECTS 
credits do not compare with US-style credits.
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AQM3012 – CMM: Computer-aided Analysis of Financial Markets (Value at risk) 
Level: Advanced; ECTS-Credits: 4; Contact Hours: 2 per week (30 total);
Prerequisites: AQM1021-Descriptive Statistics; AQM1022-Methods of Quantitative Planning 1 
Content: The course deals with the use of both simple and complicated computer-aided 
quantitative methods with the help of statistical software packages for the analysis of finan-
cial markets time series (STATA or Eviews). The applications for financial practices are parti-
cularly focused on. The course unit is primarily about the computerized forecast of financial 
market data, or about the assessment of risk positions. 

AUD1011 – Internal Accounting / Intermediate Management Accounting 
Level: Intermediate; ECTS-Credits: 3; Contact Hours: 2 per week (30 total); 
Prerequisites: GMT1012-Cost Accounting 
Content:

Basics of the reporting system.

AUD3011 – International Accounting – Fundamentals
Level: Advanced Level II; ECTS-Credits: 4; Contact Hours: 2 per week (30 total); 
Prerequisites: GMT1011 Foundations of Accounting, GMT3011 Financial Accounting, 
Investments and Finance I
Content: The course provides an introduction into accounting under International Financial 

-

-

Standards dealing with consolidation issues will not be covered.

BAE2012 – Business Administration 5 (Strategic Management and Business Policy)
Level: Advanced Level 1; ECTS-Credits: 2; Contact Hours: 2 per week (30 total);
Content: The lecture gives an overview on Strategic Management and Business Policies of 
companies. After a description of the basic concepts on the subject and a discussion of vari-
ous instruments available the lecture circles around the details of the more classical concepts 
in a Strategic Management Cycle. It ends with a comprehensive view on the more modern 
Value Based Management approaches and tools. Students will become ready for analysing 
the business opportunities of a company and developing a strategic vision. Going from that, 
they can derive a business strategy, functional policies and implementation guidelines. Also, 
they understand feedback processes. 

BAE2013 – Production Management with exercises
Level: Advanced Level 1; ECTS-Credits: 5; Contact Hours: 4 per week (60 total);
Content: In this course the principles of a strategic, tactic and operative production ma-
nagement will be procured. Exercises for the particular management levels will complete 
the lecture. The students will learn the theoretical fundamentals and use them in practical 
exercises and in a business game. The scope covers issues from fundamental key figures to 
production area optimization.

BAE2031 – IT Applications
Level: Advanced Level 1; ECTS-Credits: 2; Contact Hours: 2 per week (30 total);
Content: This course covers major aspects of IT applications and their use in businesses. This 
includes a motivation for such applications from a business point of view, the prominent IS 
pyramid model to classify different kinds of such systems, and also a study of the major prin-
ciples of the most widely used types of IT applications.

Appendix – course descriptions
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BAE2093 – Financial Control 2
Level: Advanced Level 1; ECTS-Credits: 2; Contact Hours: 2 per week (30 total);
Content: The dominant topic of this course is how to take strategic as well as operative ma-
nagement decisions by means of cost information. Major Topics are: Introduction to Decision 

-

BAE2102 – Int. Technical Sales 2 / Marketing 2
Level: Advanced Level 1; ECTS-Credits: 2; Contact Hours: 2 per week (30 total);
Content: This course provides a thorough introduction to Marketing of Investment Goods, 
Communication (Marketing Instrument: Promotion) and Distribution (Marketing Instrument: 
Place). This course is linked to Marketing 1 (in German language) that will introduce you to 
Strategic Marketing and the Marketing Instruments Product and Price

BAE2112 – Production Engineering & Manufacturing 2
Level: Advanced Level I; ECTS-Credits: 2; Contact Hours: 2 per week (30 total);
Content: Basics of manufacturing planning for automated assembly productions: Trends in 

BAE2122 – Logistics 2
Level: Advanced Level 1; ECTS-Credits: 2; Contact Hours: 2 per week (30 total);
Content: In this course the principles of logistics and special knowledge about production 
logistics will be procured. It is the aim that the students learn the general goals, functions and 
tasks of logistics and their meaning for a company’s value increase. For that, it is essential that 
the students gain a logistical mindset and occupy themselves with management rules and de-
sign structures in terms of logistics planning and implementation. The students will learn the 
theoretical basics, deepen it in discussions and learn to apply it by means of practical expert 
knowledge. In this way the lectures procure the importance of logistics and logistical mindset 
but also specific topics (e. g. collection, distribution and provision of goods to their place of 
consumption). Based on the occurring questions in the course, it is aimed to encourage a 
discussion and thereby a critical debate with the topic. The knowledge procured in lectures 
will be deepened and enhanced by a facility visit and a one day SAP basics course.

BAE2132 – Information Technology 2
Level: Advanced Level 1; ECTS-Credits: 2; Contact Hours: 2 per week (30 total)
Content: The course is divided into two main parts. The first part consists of an introduction 
into XML as a basic technology for software design and internet applications. Main topics of 
the second part are additional aspects of system modeling and software engineering based 
on the issues of the course Information Technology 1.

BAE3031 – International Business
Level: Advanced Level 1; ECTS-Credits: 2; Contact Hours: 2 per week (30 total);
This course provides an extensive introduction to International Business Strategy, Operations 
and Environmental Conditions. The students are familiar with the basics of international busi-
ness, understand theory and praxis of international corporation, know how small and multina-
tional corporations act in the global economy. They understand the impacts of doing business 
abroad and will be able to apply concepts of International Business to specific cases.
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BAE 3032 – International Negotiation Skills & Business Behaviour
Level: Advanced Level I; ECTS-Credits: 5; Contact Hours: 4 per week (block seminar) (60 total);
Content: This course provides an extensive introduction to international negotiations and 
business behavior. Through interactive group work, role plays and simulations, students de-
velop the skills needed for successful intercultural interaction. Major Topics of the course are: 

-

ECO1011 – Foundations of Economics / Microeconomics 
Level: Introductory; ECTS-Credits: 5; Contact Hours: 4 per week (60 total); 
Prerequisites: None
Content:
(ideal types, real types), ordoliberalism (German type of economic liberalism) and “social 

Concepts and reality of anti-trust policy. 

ECO1012 – Macroeconomics 
Level:
Prerequisites: ECO1010 Foundations of Economics
Content: -

-
stitutional change in business structures, reasons and implications. 

ECO1102 – International Financial Markets 
Level:
Prerequisites: ECO1011 – Foundations of Economics; ECO1012 – Macroeconomics; 

Content:
-

-

Financial market institutions. 

ECO2011 – International Economic Relations / International Economics 
Level: Intermediate; ECTS-Credits: 5; Contact Hours: 4 per week (60 total);
Prerequisites: ECO1010 Foundations of Economics; ECO1012 – Macroeconomics;
Content:

-

ECO2012 – Seminar in Economic Policy 
Level: Advanced; ECTS-Credits: 4; Contact Hours: 2 per week (30 total); 
Prerequisites: ECO1011 – Foundations of Economics; ECO1012 – Macroeconomics; 

Content:
paper presentation and discussion. 



3737

ESR4021 – Sustainable Development 1 [Challenges and Responsibilities]
Level: Advanced Level I; ECTS-Credits: 3; Contact Hours: 2 per week (30 total);
Content: Sustainable development as a multidimensional process: economic growth, human 
rights and development ecological sustainability. Current challenges of globalization and 
sustainable development, millennium development goals, economic approaches (external 
effects; optimal resource allocation), sustainable development and economic growth, eco-
innovation, lifestyle(s) – sufficiency, strategies to achieve sustainable development, democra-
cy, good governance, human rights and the fight against corruption, ways out of poverty and 
inequality, global trade: its impacts on economic growth, development and poverty, foreign 
direct and portfolio investment: drivers of sustainable development; NGOs: alternatives of 
state and market failure in development policy,current challenges of development aid. Cor-

ESR4022 – Sustainable Development 2 [Corporate and Global Perspectives]
Level: Advanced Level II; ECTS-Credits: 3; Contact Hours: 2 per week (30 total);
Content: A selection of potential topics (depending on current debates): External effects 

-

GMT1101 – Production and Operations Management
Level: Entry Level; ECTS-Credits: 3; Contact Hours: 2 per week (30 total);
Content: The subject of this course focuses on production and operation activities, such as 
forecasting, choosing a location for manufacturing or services, allocating resources, desi-
gning products, and scheduling activities. These are core activities of most business organiza-
tions, especially in the manufacturing sector. 

GMT3013 – Strategic Management 
Level: Advanced Level I; ECTS-Credits: 3; Contact Hours: 2 per week (30 total);
Prerequisites: GMT1012-Cost Accounting; GMT3011-Financial Accounting, Investments 
and Finance I; GMT3012-Financial Accounting, Investments and Finance II; GMT1011-Foun-

Processes, Functions and Decisions I; 
Content: The course considers the basic strategic problems which a company has to address 
and the principles and instruments currently used to explain and solve these problems. The 
content of the course includes the following topics: Introduction to strategic management, 
the strategic options, the company audit, value-chain analysis, benchmarking, industry analy-
sis, competitor analysis, evaluation of the strategic position, futures analysis, company culture 
and mission statement.

GMT3014 – Management Seminar 
Level: Advanced; ECTS-Credits: 4; Contact Hours: 2 per week (30 total); 
Prerequisites: -
counting; GMT1021-Managerial Processes, Functions and Decisions I; GMT1022-Managerial 
Processes, Functions and Decisions II; GMT3011-Financial Accounting, Investments and Fi-
nance I; GMT3012Financial Accounting, Investments and Finance II. 
Content: The course covers selected scientific and practical oriented topics in the field of 

-
sentation and discussion. 
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GMT3024 – International Trade Operations 
Level:
Prerequisites: -

-
ting); GMT1021-Managerial Processes, Functions and Decisions I; GMT1022-Managerial Pro-
cesses, Functions and Decisions II; GMT3011-Financial Accounting, Investments and Finance 
I; GMT3012-Financial Accounting, Investments and Finance II. 
Content: This course covers the process of internationalization for companies, international 
marketing, foreign trade financing and the legal framework of foreign activities. 

GMT3025 – Management Simulation 
Level:
Prerequisites: -

-
ting); GMT1021-Managerial Processes, Functions and Decisions I; GMT1022-Managerial Pro-
cesses, Functions and Decisions II; GMT3011-Financial Accounting, Investments and Finance 
I; GMT3012-Financial Accounting, Investments and Finance II. 
Content: Management of a virtual company as part of a management team over a period 

-

IBU1012 – Regional Studies 
Level: Introductory; ECTS-Credits: 3; Contact Hours: 2 per week (30 total); 
Prerequisites: None.
Content: The purpose of this course is to develop your appreciation, knowledge, and under-
standing of the national culture of countries and how culture affects business practices. The 
course will enhance your ability to get along with people of other cultures in the pursuit of 
mutually beneficial goals. Course pedagogy includes videos, case studies, in-class exercises, 
team project research and presentation as well as lectures. 

IBU 1121 – Doing Business in Germany 
Level: Introductory; ECTS-Credits: 2; Contact Hours: 2 per week (30 total); 
Prerequisites: None. 
Content:

-

IBU 2031 – Introduction to International Business 
Level: Intermediate; ECTS-Credits:6; Contact Hours: 6 per week (90 total); 
Prerequisites: -
ting 1 (Foundations of Accounting); GMT1021-Managerial Processes, Functions and Decisi-
ons I; GMT1022-Managerial Processes, Functions and Decisions II. 
Content: -
nal trade theories and the political economy of international trade, concepts of foreign direct 
investment and regional economic integration. 2. The basic principles of international busi-
ness with particular emphasis on the role of international markets in shaping management 

-
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capital markets, sources of financing, exposure to foreign exchange risk, transfer pricing and 

currency translation and differences between national and international accounting stan-

IBU 3011 – Selected Operational Issues in International Business 
Level:
Prerequisites: GMT1012-Cost Accounting; GMT3011-Financial Accounting, Investments and Fi-
nance I; GMT3012-Financial Accounting, Investments and Finance II; GMT1011-Foundations of 

-
tions and Decisions I; IBU2030-Introduction to International Business
Content: Topics in the area of international management; international marketing; international 
human resources; international logistics; international finance, etc. 

IBU 3012 – International Financial Management 
Level:
Prerequisites: -
counting, Investments and Finance I; GMT3012Financial Accounting, Investments and Finance II; 

Content: From the point of view of a financial manager, cross-border transactions differ from 
domestic transactions in two important aspects: First, cross-border transactions typically involve fo-
reign currencies (FX), introducing the risk of changes of foreign currency exchange rates (not only) 
when contracting in foreign currency, and, secondly, the degree of credit risk in such transactions 
is often significantly higher compared to domestic transactions. 
The main focus of the course is FX risk. Using a comprehensive approach, the course integrates 
aspects from both, finance and financial accounting. Starting out with FX rates and FX markets, the 
course introduces exposure concepts of FX risk and approaches to quantifying FX risk. It then deals 
with the consequences of FX rate changes of unhedged exposures on the financial statements. It 
continues with the introduction of FX hedging instruments, especially FX forwards and options and 
the accounting consequences of using such instruments including hedge accounting. 

LAW 2024 – International Business Law 
Level: Intermediate; ECTS-Credits: 2; Contact Hours: 2 per week (60 total); 
Content:

-

MAR 2011 – Consumer Behavior (including Psychology of Advertising) 
Level: Introductory; ECTS-Credits: 3; Contact Hours: 2 per week (30 total); 
Prerequisites: None 
Content: Based on a thorough introduction into the topic, an in-depth overview of the follow-
ing areas is provided: Modelling the process of perception, cognition and memorizing (reception 
and information processing – perception and information storage – learning), activation, emotion, 
involvement, motivation. Attitude and group , forming of social judgments, image-theory, mar-

aspects of purchasing patterns. 

MAR2032 – Data Analysis & Reporting I 
Level: Intermediate; ECTS-Credits: 3; Contact Hours: 2 per week (30 total); 
Prerequisites: AQM1022 - Methods of Quantitative Planning 1, AQM1021-Descriptive Statistics 
Content: The course is designed to enable students to independently perform comprehensive 
data analysis (data mining) using statistical software packages. Key statistical concepts are revisited 
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and build the base for the coursework. Using examples from market research, various measures 
of location, distribution and correlation as well as parametric and non-parametric test procedures 
are discussed. Professional data mining requires fundamental knowledge in different multivaria-
ble analysis methods. Students become familiar with the various concepts. Using examples from 
market research, among others, procedures such as cluster analysis (for customer segmentation), 
variance and regression analysis and logistical regression (to measure influencing factors and to 
ascertain probabilities of buying) are presented. 

MAR 3011 – Data Analysis & Reporting II 
Level: Advanced; ECTS-Credits: 4; Contact Hours: 2 per week (30 total); 
Prerequisites: -
thods of Quantitative Planning I 
Content: This course builds on Data Analysis 1. Additional important multivariate methods 
such as factor analysis and conjoint analysis are introduced. Based on given market data, 
students solve real life market research problems. [Please note: Students who did not enroll in 
Data Analysis 1 require special permission from the lecturer to participate in this course.]

MCO 2011 – Introduction to Marketing Communication 
Level: Introductory; ECTS-Credits: 3; Contact Hours: 2 per week (30 total); 
Prerequisites: None 
Content: -

-

industry system (institutions, media, turnovers). 

MCO 2031 – Special Topics in Integrated Communication
Level: Advanced Level I; ECTS-Credits: 4; Contact Hours: 2 per week (30 total); 
Prerequisites: Principles Of Marketing, Introduction Marketing Communication
Content:

-

and barriers in the management of integrated marketing communication. 

-
vice. 

MKT 2011 – Advanced Market Research 
Level: Intermediate; ECTS-Credits: 2; Contact Hours: 2 per week (30 total); 
Prerequisites: MKT1010-Principles of Marketing 
Content: The course aims at providing more in-depth knowledge in the area of market 
research. Students will therefore independently work on small market research projects and 
define subsequent market research briefings. 

MKT 2021 – Product and Price Management
Level: Advanced Level I; ECTS-Credits:6; Contact Hours: 4 per week (60 total); 
Prerequisites: MKT1101 -Fundamentals of Marketing
Content: The course provides insight into the following marketing aspects: product and 

techniques. 

MKT 2022 – Distribution and Sales Management 
Level: Intermediate; ECTS-Credits:3; Contact Hours: 2 per week 
(30 total); 
Prerequisites: MCO2011 – Advertising 1: Introduction to Marketing Communication; 
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– Product and Price Management 
Content: -

MKT 3011 – Marketing Controlling 
Level:
Prerequisites: GMT1012-Cost Accounting; MCO2011 – Advertising 1: Introduction to Mar-
keting Communication; MKT1101 -Fundamentals of Marketing; MKT2011 – Advanced Mar-

Content: This course provides students with the following marketing aspects: strategic and 
-

form for information relevant for marketing controlling. 

MKT 3021 – Marketing Research Project 
Level: Advanced; ECTS-Credits: 8; Contact Hours: 4 per week (60 total); 
Prerequisites: MCO2011 – Advertising 1: Introduction to Marketing Communication; 

– Product and Price Management 
Content: -
manding questions of marketing from practice. This course is the capstone of our Marketing 
Program. Students need to obtain specific permission from the respective lecturer at the be-
ginning of the semester. Permission will only be granted if the student can demonstrate broad 
marketing knowledge comparable to that of a marketing major at Pforzheim University. 

MKT 4011 – Sectoral Marketing (Service Marketing)
Level:
Prerequisites: MCO2011 – Advertising 1: Introduction to Marketing Communication; 

– Product and Price Management 
Content: This marketing course provides students with an introduction to sectoral marke-
ting. Emphasis is given to the commercial application of for-profit and non-profit approaches 

MKT 4012 – International Marketing 
Level:
week (30 total); 
Prerequisites: MCO2011 – Advertising 1: Introduction to Marketing Communication; 

– Product and Price Management 
Content:

principles of global instrumental application. 

SIC 2011 – Cross-Cultural Communication 
Level: Introductory; ECTS-Credits: 2; Contact Hours: 2 – 3 sessions with 12 contact hours 
(30 total); 
Language: German, English, French or Spanish; 
Prerequisites: None 
Content: Foreign students are included in cross-cultural training at the university. This has 
the desired effect of bringing the international and German students together to partici-
pate in project work. The didactic goal when conducting this in English is improvement of 
communication skills (as opposed to language skills – these are prerequisites). The training is 
organized in groups of approx. 20 participants in an alternating block on half days. The basic 
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form consists of four or six lecture units on two or three dates per semester. One training 
group is split up into smaller groups. Between the dates, these small groups receive cross-cul-

training consist of culturally relevant standard situations such as greetings, dates, thanking, 
opening a conversation, conversation strategies, etc. Additionally, the course covers commu-
nication situations from the business world, e.g. negotiations, meetings, etc. 

SSC1101 – The History of Post-War Germany 
Level: Introductory; ECTS-Credits: 3; Contact Hours: 2 per week (30 total); 
Prerequisites: None 
Content:

-

in a time of crises: Helmut Schmidt; terrorism at its helm: 1977; the formation of the Greens 

This course will take place at different locations in Pforzheim, including visits to the synago-
gue, mosque, etc.

SSC1102 – The History of German Art 
Level: Introductory; ECTS-Credits: 3; Contact Hours: 2 per week (30 total); 
Prerequisites: None 
Content: The development of German Art from medieval times to the present and its Eu-
ropean context:  German art? – does this exist? About typical, national stiles and European 

SSC1103 Challenges and Perspectives of the European Integration
Level: Intermediate; ECTS-Credits: 5; Contact Hours: 4 per week (30 total); 
Students learn the most important economic perspectives to understand the economic 
integration as well as the relevant economic and political steps from the foundation of 
the European Community to the introduction of the Euro and latest economic-political 
developments.
Contents: Facts and figures of the biggest common market worldwide and the appropriate 

the successful reconstruction of Europe after WW II (Marshall plan, European Coal and Steal 

budget policy, Common Agricultural Policy (CAP) and antitrust policy
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